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“Many donors cannot appear paying for surveys 
because they would lose credibility. To give some 
examples: Pfizer Inc. would not sponsor surveys on 
health issues nor would Exxon pay for surveys on 
environmental issues. … Journalists are very much 
attracted by whatever is new and easy to report … 
When the name of Libertad and Desarrollo is 
linked to a survey, more credibility is given to its 
data and donors also see this.”

 -- Alejandro Chafuen, former president of the 
Atlas Network.








